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Travelling fruits causes pollution     !  

• On the picture, we can see a truck loaded with fruits, going down the road. It is carrying a 

big coconut and it produces lots of exhaust fumes. Throughout the fumes we can decode 

words : « Travelling fruits causes pollution ». At the bottom of the picture, on the right, 

there is a brand : « BUND ». In the background we can see the road and the landscape.

• At first sight, we see the truck because it is so big that it takes up all the room, on the image. 

Colours are mainly ecological like green, blue... 

• The author's goal is to show people the situation and to make them be aware of the problems 

caused by pollution. Exotic fruits come from exotic countries. Beside, they come from afar 

and make very long journeys in order to deliver those fruits, in Europe. So, they pollute a 

lot !

• What's amusing is the link which is made between the picture and the text : it comes from 

the fumes of the truck. In conclusion we can say that the image is in harmony with the text 

and it's a good slogan which makes  people think of the causes and consequences of 

pollution. 

• The moral of the picture is : don't buy fruits which come from afar !



a) We can see a truck on the road, he is carrying a big coco nut ; in the 

background we can see the sea. The slogan is « travelling fruits causes 

pollution », appearing at the top of the picture. There is a logo «BUND» 

it's probably a pressure green group.

 b) The advertiser has chosen cold colours. The coco nut is the focal point. 

The coco nuts is bigger than the truck.  The author shows that travelling 

fruits causes pollution and affects nature. The slogan comes out from the 

fumes, at the top of the image, and is put in relation with the slogan.

c)The picture is a denunciation. The author means that travelling fruits 

contributes to  pollution. The author wants to convey an idea  which is that 

of acting for a better world.

d) The image is divided into two parts, nature and the truck . The travelling of 

fruits makes pollution worse because they are lots of roads to travel. We 

think the message is clear : it is better to eat local food because it is not 

necessary to travel long distances. So it reduces CO2 !



GRAPHIC DESIGN: pictures, advertising and information

«     When you leave the light on, you're not the only one who pays.     »  

A. We can see two pictures : this is a close shot of lamps. We think that the photo was taken 

in a bedroom. On the first picture, the lamp is turned on  but there is a faint light. On the second 

picture the lamp is turned on too. Here, it offers a stronger and more natural lighting.

B.On the first picture, we can see a decorative frieze, at the top of the wallpaper. It is composed of 

trees. However, we can see that the paper which represents the trees has burnt. As a matter of fact, it 

was placed above the lamp.

On the second picture, we can see another frieze with polar bears on the ice pack.  They have no 

more space because the ice is melting which is due to «  global warming ».

C. The goal is to clearly show that we must turn the light off when we leave a room : we 

consume too much energy and it pollutes the earth.  It has dramatic consequences for the whole 

planet. The goal is to become aware of the problem.

D. « When you leave a light on » refers to the lamp, and « you're not the only  one who 

pays » refers to the planet and to global warming. Forgetting to turn off the light has 

consequences for the whole planet since it heightens the greenhouse effect, and put in 

danger nature and animals. These pictures  work as a denunciation of bad habits in our daily 

routine. The message is clear enough : we must turn off the light when we leave a room. It's 

really important  if we want to save the planet.



The picture is a photo : we can see a city and a single tin of paint which is pouring 

paint all over the city. We can say, at first sight, that this tin of paint represents the 

focal point. 

At the bottom of the picture, there is a logo of the advertiser who is WWF (an 
association which defends the environment).

 The author chooses the grey colour, maybe because he associates grey with pollution. 
The tin of paint is taller and bigger than the city. The contrasting effect shows that 
pollution caused by chemical products such as paint is a real danger for the 
inhabitants of the cities. But it also pollutes millions of litres of water! As a 
consequence it is both a danger for humans and nature.

We understand now why the association WWF has made this ad of prevention!!

They are willing to show the importance of pollution in the world and mainly in cities.

The message is clear : waterways or seas, rivers, oceans are very polluted! Not only 
by paint but by wastes that are dumped into the rivers (paint is a representation). 
It’s a political view so as to make people aware of their duties : they have to protect 
the environment and have better reuse, recycle their products.

The ad can be viewed as a campaign against pollution to encourage people to have 
ecological habits and to discourage them to be/from being unconscious.



If we don’t stop global warming, nature will.
 

– -The theme of this picture is pollution caused by factories.
– The photo is taken in an industrial area.
– The colours are blue and black : the blue which refers to the sea
–  is predominant over the dark which refers to industries.   
–
– Black produces a sinister effect.
– This is poster of WWF, an association that defends nature.
– The oil plants are at the bottom of the photo. 

– Actually, the artist suggests that nature is going to rule over the human world at last !

The goal is to make people sensitive to this problem so as to make them react and 
understand that we must stop « overconsumption » of energies.

   The author wants to show that nature will destroy factories, in turn, in the same way as factories 
destroy nature. 

Nature will avenge itself ! So it's a warning message.

a-watch & find out the topic : objects, places, results…

b-define the choices of its representation made by the author : colours, sizes, 
frames…

c-explain the goal.

d-Make a link between the text and the image to draw your conclusions : is 
the message made clear do you think?


